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REACHING THE NOW GENERATION

*tﬂ‘-'ah

L e
W

TR

T

Imagine the potential of mobilizing the largest generation in
history for Christl Discover principles and practical resources for
reaching and mobilizing students in your church and to the world.
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Let's begin!
Today's agenda

How are We Doing?

Breakout 1

Characteristics of Generation Z
Breakout 2

Worship: Orthodoxy, Orthopathy,
and Orthopraxy

Breakout 3

Engaging the Now Generation: 10
Best Practices

Lunch

b

Engage Every
Generation




"The ages eighteen to twenty-
nine are a black hole of church
attendance; this age segment is
'missing in action' from most
congregations.”

David Kinnaman, You Lost Me
(Grand Rapids: Baker, 2011), 22.
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THE STATE OF YOUTH MINISTRY
IN THE LAST DECADE

*66% of students who were
active in youth groups in high
school were no longer active
between 18-22 years of age.

* They say that the church is not
a safe place to vocalize doubts.
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THE STATE OF YOUTH MINISTRY
IN THE LAST DECADE

 The church dumbs down the
message.

 The church does not welcome
our involvement in ministry.

N 1S too exclusive.

N avoids serious
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THE STATE OF YOUTH MINISTRY
IN THE LAST DECADE

* Event-based approach to youth
and collegiate ministry.

* More focus on the family.
» Post Post Christian Society.

* 4% of Gen Z have a biblical
worldview. (Barna, Gen Z, 25)




Engaging Generation Z

THE STATE OF YOUTH MINISTRY
IN THE LAST DECADE

*"Many in Generation Z, more than
In generations before them, are a
spiritual blank slate."

(Barna, Gen Z, 26)




Are we giving our students in our churches and on
our campuses safe places to doubt?

Are we digging deep or dumbing down in our biblical teaching?
How are we allowing students to serve in our churches?

Are our students sharing the gospel in our churches and on our
campuses”?

What are we doing to reach college students and young working
adults?
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